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Campaign Success Checklist
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Complete this campaign checklist to create an at-a-glance overview of your campaign and how you plan to drive the most donations..

Remember: This is a simple guide to keep your plan organized and easily referenced at a glance, not a firm commitment!
Campaign: 
	



 Primary Goal(s):  
· Fundraising
· Donor Engagement
· Lapsed Donor Reengagement
· New Donor Acquisition
 Primary Call to Action (title): 
	


 Campaign Date Range: 
	
	-
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Primary Promotion Channels for Campaign 
· Email - General announcement/E-blast
· Email - Newsletter
· Email - Individual, targeted donor outreach
· Website - Homepage feature
· Website - Landing page
· Website - Addition to the primary “donate” page
· Social posts - Facebook, LinkedIn, Instagram, etc.
· Event - Print material
· Event - Pop-up display or banner
· Print material - Mailer/postcard
· Print material - Flyers/handouts
· Other: 
	


Notes:
Secondary Promotion Channels for Campaign (Typically classified a not a top priority, or “as time allows”)
· Email - General announcement/E-blast
· Email - Newsletter
· Email - Individual, targeted donor outreach
· Website - Homepage feature
· Website - Landing page
· Website - Addition to the primary “donate” page
· Social posts - Facebook, LinkedIn, Instagram, etc.
· Event - Print material
· Event - Pop-up display or banner
· Print material - Mailer/postcard
· Print material - Flyers/handouts
· Other:
	


Notes: 
[bookmark: _6pm65vpokug6][image: ]
Promotion Plan Details
Email Options to Use: 
· General / E-blast (Constant Contact, Mailchimp, etc.)
· Newsletter
· Individual, targeted donor outreach
· Other: 
	



Notes:

Website Locations: 
· Home page
· Donation page
· Landing page
· Blog
· Header
· Footer
· Other: 
	



Notes: 
Social Posts:
·  Facebook
· Frequency:  
· Daily  ☐ 2-3x/week  ☐ Weekly  ☐ Biweekly  ☐ Monthly ☐  Single post
·  LinkedIn
· Frequency:  
·  Daily  ☐ 2-3x/week  ☐ Weekly  ☐ Biweekly  ☐ Monthly ☐  Single post
·  Instagram
· Frequency:  
· Daily  ☐ 2-3x/week  ☐ Weekly  ☐ Biweekly  ☐ Monthly ☐  Single post
·  X / Twitter
· Frequency:  
· Daily  ☐ 2-3x/week  ☐ Weekly  ☐ Biweekly  ☐ Monthly ☐  Single post
· Other: ____________
· Frequency:  
· Daily  ☐ 2-3x/week  ☐ Weekly  ☐ Biweekly  ☐ Monthly ☐  Single post
· N/A
Notes:
Events / Community Touchpoints:
·  Events and/or meetings
·  Workshops
·  Programs
· N/A
·  Other: 
	



Notes:
Print Material:
· Mailer / Postcard
· Flyer / one-pager
· Handout
· QR code added to updated print material
· Added to: 
· Banner or poster
· N/A
·  Other: 
	



Notes:
Reminders / Momentum Keepers:
·  Set a reminder in your personal calendar to review metrics:
· Frequency:  
· Daily ☐ Weekly  ☐ Biweekly  ☐ Monthly 
·  Schedule group syncs with your team:
· Frequency:  
· Daily ☐ Weekly  ☐ Biweekly  ☐ Monthly 
·  Shared internally (Google Drive, SharePoint, etc.)
· Frequency:  
· Daily ☐ Weekly  ☐ Biweekly  ☐ Monthly 	
·  Other 
	



Notes: 
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Success Checklist
Before Launch
· Final content review:
· Campaign page and description
· Website pages and posts 
· Email
· All print material (prior to sending to print!)
· Social posts
· Links tested for all of the above.
· Coinciding emails and social posts are scheduled
· Staff and/or volunteers involved are informed
· Other:
	



During Campaign
· Reminder/momentum keeper process in place
· Social calendar is reshared with staff and/or volunteers to repost
· Tags set for Mindful Giving and/or OneEach Technologies (We will repost/share every post we are tagged in)
· Other:
	



After Campaign
· Thank-you message follow-up (if you require more than the system donation email)
· Record results for review
· Create notes to save for the next campaign
· Other:
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Overview of campaign(s) or related editorial calendar
· Use your internal editorial calendar:
· Internal URL:
· Use our “Plan on a page” template: (make a copy to your Google Drive or download as Excel)
· Internal URL: 
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